


Workshop agenda
9.00 Introduction, aims and expectations for the day.

Messaging: How do we make efficient messages out of our projects/campaigns goals? 

9.30 Workshop in groups. Each group chooses one project and creates the messages. 

10.15 Coffee

10.30 Peer discussion.

11.30 Plenum. Re-collection of learnings during peer discussion. 

12.00 Lunch

13.00 How to survive filmed interview. Dos and don’ts. What works, what doesn’t?

13.20 Filmed interviews in front of audience.

14.00 Peer view and discussion.

14.45 Coffee

15.00 Social media – how can you multiple your reach and impact using social media? 

16.00 End of day.
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Objective

Message

Target 
groups

Channels

Content

Timing

Evaluation



-Please, let me know what road to 
take to get out of here.

- It depends on where you want to go.

- It doesn’t matter so much where. 

- Then it doesn’t matter which road 
you take.



What change do you want to see?

What is your context?

What is your goal?

Who are the power holders?

Who are the supporters and 
opponents?

What political tools can
you use?

Message!

Strategy & 
Action plan



WHAT MAKES A MESSAGE SPECIAL?

• xxx
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DON’T BE AFRAID TO ASK
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RING THE BELL
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RECIPE FOR SUCCESS

Keep your message clear and simple

Be specific and accurate

Repeat
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• Suffocating the Movement – how could we
make a global development mean something
to our target audience in Sweden?
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MAD MEN

• Lucky Strike Ad Pitch

• https://www.youtube.com/watch?v=yXTJhVBq
WOM
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https://www.youtube.com/watch?v=yXTJhVBqWOM



